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So I think we can agree that these will be stories
almost entirely about people. And stories about people

almost always come to life in the details. The little

storytelling

things we do that make us ‘us.

The charming little idiosyncrasies evolved over a lifetime that make each relationship, each life lived,
unique. It’s these details, these nuances, that make films like this so memorable. Dune buggies,
motorcycle gangs, rockets in the garden are all just great in terms of the creative. And now it’s how we
make those experiences feel personal to the people invol\wming these films to life.
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storytelling

In that sense, these will be snapshots of stories just as rich
and beautifully nurtured as our own. That scream in our
dune buggy speaks of 60 years of love and working for this
moment, the look in our dad’s eyes as he plays with his kids
tells us exactly why he gets up every morning (and also that
he’s still something of a big kid himself), the details in the
home of our author give a sense of just how big her
achievement actually is as more than just a book.

I’'ve shied away from using the word authentic as | think it’s
pretty obvious that when we look at the films in the way
described above, this is what we’ll get. Stories rather than
scenes, snapshots of life as opposed to just vignettes. An
ecosystem of experiences that together embody a mindset.
A mindset that while it might initially surprise us (especially
coming from a finance brand), ultimately makes a lot of
sense.
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Aside from the obvious ‘authenticity’ that comes from the
storytelling approach above, | also want the films to feel
vivid and warm. Almost celebratory in the sense that the =
people we see are all happy in the context of their choices &
and the freedom they’ve been able to achieve. At the same
time | think it’s also important that everyone feels likable too."
We’re stoked for their success, and inspired by the parallels
we see with our own lives: we can do this too.

Again, | think this comes less from the scenarios ?‘#
themselves, but from the small human details. The looks,
the smiles, the touches, the little moments of everyday -

vulnerability and humor - the way our son’s hatchet job on y - ]
the dumplings tells us a lot about his domestic relationship ‘ \/ e

with his mother, and perhaps why he’s having to have a few
lessons in being a bit more able in the kitchen now he has a
fiance!
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I think it’s really important we see a broad range
of different characters and scenarios too that are
going to appeal pretty much to anyone.

We’ve all got our dreams for retirement, our hopes for a better future for our kids, that novel
we know we could write (if we ever actually got started!), so while we might not actually be
quite there yet, there’s something really nice about seeing our characters' dreams ‘still in
progress’ too. Nobody’s kicking back and drinking champagne, what we’re seeing are
lifestyles. Lifestyles that feel honest and familiar steeped in emotions that we know. So
tonally, we’re not so much selling a dream, we’re selling a perspective on wealth and the
world our audience perhaps hadn’t considered. A route to making their own lives that.little bit
richer that’s as easy as in many cases as picking up the phone or simply

app.
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The ticker is a fantastic idea. It’s a great way of linking the scenarios back to finance in an
unobtrusive way and helps bind the scenes together around a common theme which
otherwise might not be so obvious. Being able to capture cinematic shots and bringing the
ticker in holistically, rather than as an afterthought overlaid on top, feels more Citi.

Our partners at HARBOR have created a motion test and a couple stills to show how this
idea might be executed.

The motorcycle shot allows for the ticker to be integrated within the movement and show
how it will fit within the scene, being revealed by foreground elements and or triggered with
camera motion falling into the negative space that is created.

In this scene the camera is floating, not static, and has a fluidity to it so that the ticker can
track fluidly with the movement of the scene. We want to achieve an effortless feel that
seems natural in the context of the edit and doesn’t feel distracting.
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Working closely with our VFX Supervisors and Designers, we can plan our shoot in
concert, in meticulous detail, to allow us to focus on crafting the story from the very start
of the project. They can provide the technical details of why something is 2d tracked vs 3d
tracked, and the tools involved to make it feel integrated, while we focus on telling the
clearest, most impactful story possible.

Being able to use camera movement and composition with intention, allows us to bring
the very graphic ticker into a more dimensional space. We can camera track the action,
and rotoscope elements to fall in front of the ticker, to give a sense of depth.

A few examples of what works well:

1) Left to right movement within the frame. Motorcycles coming into frame from the left,
with the ticker scrolling along in the same direction.

2) Controlled movement of the camera. A slight turn with the camera - for instance we
capture someone dancing. The panning of the camera ‘moves’ in sync with the scrolling
of the ticker.

3) Moving from an establishing close up to a wide. Our karate girl punching at the camera
in closeup. The ‘punch’ has a rhythmic effect, so it feels like it’s ‘causing’ the ticker to
sweep in.
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| think the scripts and scenarios as detailed in the deck already feel
great. All I've really tried to do here is embellish things a little and
introduce some of that all important detail that I've talked about above.
I’ve also tried to make things a little more specific in terms of how we
use the camera, especially with relation to our ticker. My goal is to make
each script read more like a single coherent film than a collection of
isolated scenes. I'll leave it to you all to judge if that’s been a success.
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citi global wealth - anthem

We cut to the midst of a modern,
spacious but homey looking
family apartment.

The camera tracks in close with a mother in her early 40s, who'’s
stépping over the family dogs, carrying largely overfilled bowls of
popcorn across the big open plan living room, chased by a
toddler.

The rest of the family are gathered around the sofas where we
focus initially on the faces, the way the different family members
interact. Everyone’s giggling and almost rolling with laughter.
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citi global wealth - anthem
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citi global wealth - anthem

Our ticker slides out on the closeup and we cut to the exterior of a
house with a two-door garage.

A young girl, 5-7 years old dressed in a red and black karate
uniform is standing outside the garage, peeking through the side
door at what we cut to see is a slick home-gym.

There’s never been a car parked in *this* garage, that’s for sure.
Someone’s hobby has clearly turned into an investment. A karate
school teaching the suburbs self defense.

There’s a logo on the wall that’s also on her uniform. We see a
reverse of her curious eyes eagerly studying the young student
receiving lessons from the local sensei, better known to her as her
dad, dressed in the same red and black uniform as her.
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citi global wealth - anthem

She looks at him eagerly, give
which he acknoWIedges with -
obviously happy to see her, but
on his student.

We see her at the side of the mat
drills. Punch step, punch step. Cutting in to see
how she’s really concentrating, looking back and
forth at her fists and the mat as she tri\g‘s to mimic
the actions.

’
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citi global wealth - anthem

The ticker symbol LGCY” scrolls past speaking volumes about the
scene. The camera cuts to see dad, who’s now stopped his lesson
noticing the presence of his daughter.

He looks on proudly, his student
out of focus in the background.

‘CREATIVE DEVELOPMENT

-~

.
\ CIti

.

»n
t



(

: Our ticker scrolls off a

citi global wealth - anthem

4 &
ake a sea

oman in her 50’s

| cutto an e ookin

ront door o

her house.

/ PAGE 25 / CREATIVE DEVELOPMENT



citi global wealth - anthem

V/O: “Or are looking for premium banking benefits
and the personalized guidance of a dedicated
advisor.”

Tracking back we see there’s a parcel on the doorstep which
she stoops down to grab. Inside she brings the box into the
hallway. The interior of her house is filled to the brim with art
objects and paintings.

We follow her into the living room, and cut to see her
opening the box and lifting out a beautifully bound
professionally printed copy of what we immediately notice
from the content (and her emotive reaction), must be *her*
book. She flips the book over, revealing her name and image
on the back cover.

The camera tracks around slowly so we can really take in
the look on her face, as the ticker symbol ACHVMNT”
proudly scrolls past.

/ PAGE 26 /

VE DEVELOPMENT

Cl







citi global wealth - anthem
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citi global wealth - anthem

like it might be a homemade bottle
rocket.

Moving to a close-up we see her focused face as she crouches next

to the project. She suddenly moves back and out of shot. We cut to

hear a SWISSSHHHHHHH, then track up to see the rocket from .
below, spiraling into the sky.

V/0: “For what matters to you.”
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citigold - guiding light

In addition to our ticker we also have the play on light
here too. I think this will work best if it’s done within
the context of the scenes themselves as opposed to
being too much of an obvious effect.

The natural glow of sunshine in our stable, the glow of the TV (something we can adjust in the grade),
pushing the natural palette of our squash court.

| also think we can spend a little more time lingering on reaction shots too, to really underline that emotive
content of the scenes and give the films a slightly slower pace which could even be interpreted as being
ever-so-slightly more premium, in-keeping with the nature of the product.
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citigold - guiding light

We open on a ranch basking in the last rays of sunshine.
The golden light spilling through the open door of a
saddlemaker’s workshop. This will be a cleaner, modern
take on what we might normally expect to be a very rural,
rustic space. Something a little more premium in the decor,
the rich textures and weight of the leather, the outfits of our
cast.
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citigold - guiding light
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citigold - guiding light

We see a father patiently correcting his son’s technique,
guiding his hands, studying his work proudly as the ticker
symbol LGCY” scrolls across the frame.

V/0: “Focus on what matters to you with a full-scale

approach to wealth as a Citigold client.”
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citigold - guiding light

&
-

The rest of the family are gathere
around the sofas where we foc
initially on the faces, the way t
different family members interac
Everyone’s giggling and almost rolling
with laughter.
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Opening up on the foreground reveals the lit le boy and what appears to

be grandpa taking part in an epic looking video game dance-o

grandad showing what he’s got. Dad looks on smiling behind the li

] ""'-5.\.., e
girl, whispering something and pointing, making her laugh.

o

V/0: “From preferred banking benefits to personalized fin ‘,
guidance from a dedicated Citigold team.”
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citigold - guiding light
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_ 's dad) who looks a little

e cehter of attention.

Mum arrives with the
mobs :Qer, except grand
dismay ’S no longeit

Our tick bol FML s through the frame where
Mum’s surrounded by the with the dogs standing up
baying for a piece of t , It’s a kind of beautiful chaos
as grandpa dips in 1€ back and steals a piece of
popcorn from the gﬁ -

We see caught p's of the faces, the looks;.the smiles.
The little girl looksalittle dejected. Dad notices and steps in,
offering her his bowl.
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We stay focussed on the man, only implying the
presence of his partner through the fact the ball
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citigold - guiding light
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This time the core motif in addition to the ticker will be the
alert/bell sounds we hear alluding to the actual NYSE bell
type alert sound associated with the app.

| think it’s important we signpost this a little (without being too theatrical) so our audience clearly associates the bell,
kitchen timer, and whistle with the segue into checking out the app. | don’t think we need to do anything particularly
special with these in the mix other than ensure they stand out as being prominent. As for everything else, the same
really applies as with the script above, we have a little more time, so let’s expand the story beats and take more time to
feel the emotions if and when we can.
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citi - self invest

We see our protagonist smile, taking in the scene as she proudly swin
on her own jacket. She boldly walks forward to straddle her own bike
our ticker BUCKTLST” scrolls across the screen.

Another cut reveals the rocker on the back of her jacket ‘Violet Vipers’, the
name of her club, then back to a wide as she opens up the throttle and
drives out of shot in her shades.

V/0: “With the latest market news, commission-free trades and no
minimum balance...”
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citi - self invest

A kitchen timer goes off
prompting the grandmother
to check her Citi Self Invest

app.

She looks up from the app and smiles knowingly,
almost chuckling. We cut to see her son looking back
a little helplessly, we look down at his plate to see the
mess he’s making of the dumplings, this clearly isn’t
his strong suit.

VO: “Citi Self Invest helps you invest for what
matters to you...

/ PAGE 57 /

CREATIVE DEVELOPMENT



CREA ELOPMENT

L ofi




citi - self invest

F

His
smil
self-
scen th
across the

s

T —

AGE 59 /

CREATIVE DEVELOPMENT




citi - self invest

We cut to see a young girl from behind, sitting at her desk in
her attic-like bedroom. We can see all kinds of science and
space paraphernalia dotted around. Homemade space
ets strung from the ceiling, posters of planets on the
oy spacecraft on the floor.

nds busy working at something before we cut
he runs out from the garden carrying her
0 see her crouching now in closeup
that looks like it might be a
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cinematography

In terms of the overall look for the films | think your references in
the original deck already felt quite close to what | think we’d all
like to achieve. Cinematic but at the same time also accessible.
The camera in the moment with the characters and cast. There’s
also a very nice vividness to the imagery too which again | think
goes a long way in setting the overall tone. We’re not too filmic,
there’s a realness to using that 16x9 full frame gate which | think
is what we need.

I’d like to keep things fast moving in terms of the action so it’s
always as if we’re ‘dropping in mid scene’. That said, we also
want balance so a few scenes (for instance our scene with our
author) could feel a little more thoughtful, poetic and inward
looking too. Even within those faster scenes, we’re looking for the
emotional poignancy that often comes by lingering a moment on
a person’s smile, the spark in their eyes (our little girl with the
rocket), the uncontrollable laughter careering through the dunes.

/ PAGE 64 /

CREATIVE DEVELOPMENT

Cl



4

Publics

CREATIVE DEVELOPMENT




CHARACTERS

T

’)}%i%’

ublici "’Q’

Publicis X
ONE



characters and cast

Our characters are obviously going to be one of the most
important elements in the entire campaign so as with all my
work | really want to put a lot of time and effort into finding
just the right vibrant diverse and inclusive cast. | really like the
characters referenced in the deck which feel like a good
balance between the everyday and the ever-so-slightly
eccentric. Everyday people, that also have a memorable
quality too. Interesting faces alluding to interesting lives.

These need to be accomplished performers, capable of
enacting a very nuanced and specific range of emotions.
Capable of really embodying the richness of our characters’
stories in everything they do. We also want a cast who can
bring something of themselves to the roles too, so we’re
never quite ‘just acting’. People who know how it feels to be a
dad, maybe even casting actual family members too. People
who know how it feels to be married for 60 years, be a
grandparent... play a game of squash, make a saddle... or
trade in their husband for a Harley.
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characters and cast

Most important though will be
the connections we see on screen.
Regardless if our cast are related
or not, all of the relationships
need to feel genuine.

We’re not just buying into the scenes we see, but the whole
lives we might imagine these characters live off screen too. The
way the son looks at the saddlemaker tells us something of the
way they’re maybe at a crossroads in their lives. The silent
pride we might feel from our asian grandmother - not at her
son's dumplings, but at the love he has for his fiance.
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Again, these films are about finding the little things that wind up
saying a lot. And the more backstory we can allude to in the lives
we see, the more interesting, engaging and immersive they’re
going to become. Because while we’re only watching these spots
for 307, it’s the impressions they leave in our minds that resonate
most strongly after.
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locations

It sounds like something of a treatment cliche, but locations
in a film like this need to feel like characters in their own
right too. Extension of the individuals and families that we
find there. As with the characters themselves, we’re looking
for balance. A varied selection of rich, detailed, ‘real’
environments that feel just as eclectic, diverse and
memorable as our cast. They also need to reflect the
aspirational yet accessible status of the product too.




locations

| always find it’s the most unexpected details that make locations
feel lived-in as real places. Our author for example might actually
be an art photographer (and as hinted above it might also be a
photo-book). So her walls might be adorned with a lifetime of her
best work. The saddle-maker’s workshop needs all the
appropriate materials, completed saddles and tools. The detailing
on our bikers jacket or the ribbons adorning the handlebars
adding her own personal touch to what could otherwise easily
feel too much like a cliche. These help post the stories too,
telling us not only how our chatiacters it what it is thit’s
important to them too. We feel them in t ces. )
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edit and flow
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There’s a natural rhythmic flow to the
want to feel in our edit too. Our characte
curious, leaning forward into life a
momentum we need to drive this. Less a
more just a common energy that flows

Sure, there will be more reflective, introsp

but even these have an undercurrent of grande
and well-earned success. We’re always moving
our cast.




edit and flow

As | eufphasized earlier on, within the moments it’s going to be

ils that count. The small ‘moments within moments’ that
the all important emotional subtext of each story.
sound prompting the woman to check her app, a

thor as she opens the first print of her book.
able us to connect with the stories on that all
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music and sound

| love the idea you mentioned on the c
‘i!;/er track, or licensing an original _versi
recognizable tone to it. Overall | th

right amount of energy to carry the edi
right: warm, driving and uplifting. Some
~work well as per the track referenced be

playful echoing the overall mood. .

of either recording a
of a track with a nice
usic should have the
bong with being tonally
ng with vocals could
e, something fun and

We want something as dynamic as possible for ‘Anthem’ with lots
of energy to give us a good sense of pace. For ‘Guiding Light’
and ‘Self Invest’ we can certainly use the same score, but maybe
we mix things up a little by making the main part more
instrumental and melodic, with the vocals or ‘lift’ only coming in
for the end / lock-up of each spot. This also help a lot in ‘Self
Invest” where we need to be able to clearly hear the
whistles/timers/bells.
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Sound design will also be key and should feel authentic but not
too unintrusive, bringing our audience closer to captured
moments in a way that feels very natural as opposed to being
overly effectsy. Not just the obvious sounds of objects, but
atmosphere too. Laughter in our living room, the sounds of
people talking, the yelling of our guy in the buggy (which | think
could also be a great way to intro the spot, just the distant sound
of the engine then the yelling before we cut in to see the vehicle!).

We can also use some clever editing to make the soundscapes
feel really dynamic too. Suddenly cutting to the foreground sound
of our yelling (which we previously heard only in the distance),
cutting from the relative silence of our author lady’s living room to
the echoey drama of the squash court, shoes squeaking, balls
thudding, the thwack of racquets. The sparking of an ignition key
followed by the unmistakable rumbling sound of a Harley... who
can’t help but smile spontaneously at that!
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Thanks! | hope you all have enjoyed reading this as much as I've
enjoyed putting it together. They’re lovely scripts with so much
we can bring in terms of authenticity and life. I've had a great time
imagining the worlds we can build around the stories and I’'m
looking forward to hearing your thoughts.

As ever with films like these, nothing’s set in stone and anything
mentioned above is really just a starting point for further
discussion which I’m all too happy to have, anytime.

Thanks once again for thinking of me, it really is a fantastic
project and I'd love to be involved.
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